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Legal Income Disclaimer 

When addressing financial matters in this webinar, we've taken every effort 
to ensure we accurately the SuperSite Formula and it’s ability to improve 
your business. However, there is no guarantee that you will get any results 
or earn any money using any of our ideas, tools, strategies or 
recommendations, and we do not believe in any "get rich schemes”. 
Nothing in this webinar is a promise or guarantee of earnings. Your level of 
success in attaining similar results is dependent upon a number of factors 
including your skill, knowledge, ability, dedication, business savvy, 
network, and financial situation, to name a few. Because these factors differ 
according to individuals, we cannot and do not guarantee your success, 
income level, or ability to earn revenue. You alone are responsible for your 
actions and results in life and business. Any forward-looking statements 
outlined on our Sites are simply our opinion and thus are not guarantees or 
promises for actual performance. It should be clear to you that by law we 
make no guarantees that you will achieve any results from our ideas or 
models presented on our Sites. 
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If something happens in your niche, you want to inform 
your readers about it as soon as possible. 

Just because YOU are closely following everyone 
doesn’t mean your clients are. 

You will be the first – to them! 



Studying The Competition: 

•  Find the 10 most important sites in your niche. 
•  How much traffic do they have? 
•  What do they look like? 
•  What categories do they have? 
•  How many writers do they have? 
•  How often do they update their site? 
•  What revenue sources do you see on their site? 
•  Where are ads located? 
•  What social media do they use?  
•  Find their Facebook pages and Like them 
•  Follow them on Twitter 
•  What is their engagement level? 
•  What is the tone of their site? Fun? Playful? Serious? 
•  Domain name – cautions! 



Setting Up Your Information Funnel: 

•  Google.com/alerts 
•  Set up Google Alerts for your basic keywords. 
•  Type in the Keywords you want. The more you type in – the 

more you dominate. 
•  Create alerts 
•  Send them to Google reader 
•  Open Google.com/reader 
•  Go get RSS feeds of each of the 10 blogs you are following 
•  Enter them in Google/reader 
•  Go to Amazon.com 
•  Find the top 10 books in your niche 
•  See if these authors have their own blogs 
•  Go get the RSS feeds of each blog and put it in Google 

reader 
•  You are now following every piece of news in your niche! 



Staying On Top of Your Niche: 

•  Make sure to check Google reader each day 
•  There are many apps for the computer / iPad / Kindle that 

make life easier 
•  I use the following extensively: 

–  Flipboard (iPad or iPhone) 
–  Zite (iPad or iPhone) 
–  Reeder (iPad, iPhone, Chrome) 
–  Pulse (iPad or iPhone) 
–  Scoopit (iPad, iPhone, Computer) 

•  Build a daily routine of checking the information once every 
day. 

•  Within 2-3 weeks, you will be one of the most informed 
people in your niche. 

•  Information = power = money 
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Getting Your Domain Name 

•  Different groups are going to start getting together for different 
information. 

•  It means more work for me but better and more targeted 
information for everyone. 

•  You either already have a domain name or you don’t. 
•  If you have a domain name, just follow along. 
•  Google recently penalized exact match domains – IF THEY 

SEEMED TO BE PART OF A SCHEME TO TRICK GOOGLE. 
•  Let’s pretend we are doing a comedy site. 
•  We don’t care about comedysite.com, bestcomedysite.com, 

funniestcomedysite.com – the keywords do NOT have to be in the 
domain name. 

•  Don’t use hypens comedy-site.com or best-comedy-site.com 
•  We want a domain we can BRAND 



Cautions About Getting Your Domain Name 

•  Don’t search unless you are prepared to buy in the same 
session. 

•  Domain companies and others track interest. When you go 
back to buy – it could be a higher price. 

•  You want a domain that is broad so you can adjust topics and 
go wider. 

•  Look at GodVine.com 
•  It’s supposed to be about God and Spirituality 
•  90% of what they share are inspiring stories.  They know there 

audience and share what’s viral. 
•  Are people dropping out saying – this isn’t about Jesus? Nope. 
•  But on Facebook, it’s their viral images that get the most 

traction. 
•  Study what’s working. Don’t get locked into a narrow site. 



If You Have A Hosting Account 

•  Buy the domain name you want 
•  Add the domain to your hosting account(shared hosting is 

fine for now) 
•  Get the company to add WordPress to your site 
•  Pause 



If You Don’t Have A Hosting Account 

•  Please go to heypegi.com and click on the banner. 
•  Buy the domain name you want 
•  Get hosting for the domain (shared hosting is fine for now) 
•  Get the company to add WordPress to your site 
•  Companies we like: Bluehost and Hostgator 
•  Companies we used to like: GoDaddy 
•  Pause 



Why You Should Study Mashable.com 

•  First – they turned down 200 million dollars for the site. 
•  Second – look at the number of followers they have on 

Facebook, Twitter, and G+ 
•  It started as a one person show about Social Media and 

Technology 
•  It’s expanded to news and things that are viral. 
•  Notice – although they are about social media and 

technology – They share what is viral. 
•  They know it’s engagement that counts. 
•  The more visitors, page views, and engagement they 

have – the more the site is worth. 
•  Do not be bounded by artificial rules. 
•  Now – track what the most shared stories are, most 

emailed etc. This is a gold mine of data. 



Homework 

•  Study your niche sites for one week. 
•  Which stories had the highest engagement – the most 

Facebook likes, the most tweets on the site? 
•  What items in their Facebook timeline had the most 

likes and shares? 
•  What items in their Twitter feed had the most Tweets or 

Retweets? 
•  Which stories had the most emails? 
•  What can you conclude about the most popular 

categories in the niche? 
•  What stories if any are they posting outside of the 

niche? 
•  Write these results down and keep them. 
•  Your next sessions will be by group. 


